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Brand Manual
What is it for?

The Brand Manual is essential
a set of rules that explain

how your brand WORKS.

Brand guidelines should be flexible enough for designers to be
creative, but rigid enough to keep your brand easily recognizable.
Consistency is key, especially if you need the brand to extend
across multiple media platforms.
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e Symbol

A. Symbol A Symbol is an identifying
mark or symbol that doesn’t contain
the business name. Think of the Nike
‘swoosh’, Shell, Mercedes or Adidas.

LOGO TYPE

A logotype refers to words or the
name of a business that is designed
in a special way. Examples include
Pinterest, eBay or Google.

LOGO

A logo serves as a graphical
representation of a company and is
a key feature in its brand. The
styling, fonts and colours used, all
reflect what the business sells & even
the target market of who they are
wanting to sell to.

LOGO COMPONENTS

|

ddjcnlldcnly
ALMAAREFA UNIVERSITY

,.JJ ddjcplldcoln
: ALMAAREFA UNIVERSITY




Almaarefa University

LOGO USAGE

BRAND IDENTITY

Logo Components

> e T In the case of a white background ,.JJ jcolldcola
Incorrect Usage or light colored photo, the logo ALMAAREFA UNIVERSITY
Minimum Size must be used in its original colors
Logo Clearspace and form.
Golden ratio
Official Logo
CElENENIEURTE and in any case of dark colored ‘ . L enlldcnla

photo or background, negative : J ALMAAREFA UNIVERSITY

IDENTITY ELEMENTS logo must be used

Pattern

Typography System

Primary English Typeface Black logo is used in special cases ' ’.JJ )colldenla
Primary Arabic Typeface B ALMAAREFA UNIVERSITY

_ such as stamps.
Type Hierarchy

Brand Icons

BRAND APPLICATIONS

Employee ID —

Stati : . : . :

thtleobn;;i Choosing the right dominant color for your brand is crucial.

Folder Paper This color should appear on all your materials, including your online
Certificates ads and packaging.

Bags

Email Signature
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INCORRECT USAGE

®

,.JJ ddycnlldcnla

ALMAAREFA UNIVERSITY

Never alter the spacial relationship
between the Brand Identity elements

®

-l Jcpolld colo
ALMAAREFA UNIVERSITY

Never change the proportions
of the Brand Identity

®

,-JJ jcolldcnly
ALMAAREFA UNIVERSITY

Never put a key-line around
the Brand Identity

®

.“ Jcolldconln
ALMAAREFA UNIVERSITY

Never change the colour
of Identity the Brand

®

Never place the Brand Identity on a
colour which compromises the legibility
of the Brand Identity

'J ?:“.;‘AAREFA‘ UN\VERS\'\:Y

Never set the Brand Identity
at any angle
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MINIMUM
SIZE

Do not use the logo in smaller size in print or digital use.
with respect to the logo lockup.

be |« Lo ddpcplldenly
QJ G_CU_LD." CL&DIQ.. ,.JJ ALMAAREFA UNIVERSITY
ALMAAREFA UNIVERSITY
i N i N
) L Y 7
180.px 3.0.cm
DIGITAL (ON SCREEN) PRINT (PAPER)

A logo lockup refers to the formalized position/relationship
of the brand'’s logo (symbol) and its wordmark (logotype)
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CLEAR SPACE

BRAND IDENTITY

Leejo) SOl ez ® The minimum clear space around the brandmark is 1\3x.

0o HaEns e The clear space ens legibili d i

Incorrect Usage P ures legibility and prominence.

Minimum Size e No imagery, graphic elements or typography should cross over
P> Logo Clearspace into this area.

g;ll(:g?[z;z e Always use the master artwork file for the brandmark It must

- never be re-drawn.
Colour Variations

IDENTITY ELEMENTS

Pattern | 15px LOGO MARK
Typography System :

Primary English Typeface

Primary Arabic Typeface

Type Hierarchy P
Brand Icons 7 / S \

BRAND APPLICATIONS x ,-JJ ddycolldcoly
ALMAAREFA UNIVERSITY!
Employee ID

Stationery Tz \ el / 7
Notebook . ‘

Folder Paper N\3x ¢
Certificates

1\3x

Bags
Email Signature

“ - Public Relations and Marketing Management I The area that Surrounds the IOgO known
- Development and Design: Naif Al Harbi | i " . . .
- PRGUM ocsa as “clear space” is as important as the logo itself
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o GOLDEN RATIO

BRAND IDENTITY

Logo Compenents Give maintain always ,logo the of impact visual and integrity the
Logo Variants

preserve To .space logo the seen be can logo the ensures and
Minimurm Size design the of part integral an s'lt it around space clear' adequate
Logo Clearspace text or artwork ,symbols logos other by uncluttered ,quickly

> Golden ratio
Official Logo
Colour Variations

Incorrect Usage

IDENTITY ELEMENTS 01x

05X 05X

Pattern
Typography System
Primary English Typeface

Primary Arabic Typeface £

Type Hierarchy
Brand Icons

05X 40X 40X 05X

BRAND APPLICATIONS

01X 0.4X%

Employee ID < <

Stationery 05% 0sx
Notebook
Folder Paper
Certificates 1e
Bags

Email Signature

- Public Relations and Marketing Management
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05X 40X 40X 05X
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IDENTITY ELEMENTS

Pattern
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dajcollacoln

ALMAAREFA UNIVERSITY

Type Hierarchy
Brand Icons

BRAND APPLICATIONS
G
Employee ID

Stationery Arabic Version for Offical

Notebook . .
T~ Almaarefa University Logo

Certificates
Bags
Email Signature
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Why Is an

Important aspect
of any logo?

Color has a powerful subconscious effect on every part of our lives,
without even saying a word; an understanding of color meanings in
business gives us an invaluable tool to get the best response to our
marketing and promotional efforts and ultimately to create a successful
business.

YRR
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HEX : #4D6176

HsvColor : 211°, 35%

PANTONE P118-14 C

Hex : #00ADCA

Rgb : rgb(0,173,202)

Hsl : 189°,100% , 40%

RgbaColor : rgba(0,173,202,1.00)
lab XyzColor : 25.604, 34.151, 61.12
HsvaColor : hsva(188.61,100%,79.22
HsvColor: 189°,100% , 79%

CIE L*a*b* : 65.08, -26.57,-25.18

PANTONE P15-12 C

Hex : #CFA868

Rgb : rgh(207,168,104)
Hsl:37°,52%,61%

RgbaColor : rgba(207,168,104,1.00)

lab XyzColor : 42.233, 42.27, 19.03
HsvaColor : hsva(37.28,49.76%,81.18%,1)
HsvColor : 37°,50%, 81%

CIE L*a*b*: 71.06, 6.3, 38.28

OFFICIAL

OFFICIAL

OFFICIAL

COLOUR PALETTE

HEX : #5F7588
95,117,136)

Hs! : 208° ,45%

RgbaColor : rgba(95,117,136,1.00)

lab XyzColor : 15.525, 16.933

HsvColor
CIE L*a*b* : 48.18,

PANTONE 294 C

Hex : #253E85

RGB

HEX : #F1F5F8

Rgb : rgb(241,245,248)

Hsl : 206°,33% , 96%

RgbaColor : rgba(241,245,248,1.00)

lab XyzColor : 85.871, 90.783, 101.804
HsvaColor : hsva(205.71,2.82%,97.25%,1)
HsvColor : 206°, 3%, 97%

CIE L*a*b* : 96.32,-0.78,-1.91
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COLLEGE COLOUR PALETTE

HEXTRIPLET  1E8DEO
0,141,224
1

waulall pgleg duwaigll &l

HEXTRIPLET  6031A3

Gollell sl | dxynllas e

clillg daudlgall valpniuwall «eloill oy
193 by 8Lallg Jodl 2a9ig aubll
oglell nghig odlell oA wl 6 Il

Sgull

aubll pgloll &5

FF5900

Jloc il 8)l) agls

9ABE26 CFAB68
154,190, 38 o 207,168,104
812,659,408
0,19,50,19
37.3°,518,61
Lol e e Al
Web Safe cc9966

Ssipll | aubll pglell 415 ©

ayisill asallg .aslbll.dayqunll oedo gl
62jluwall aubll oglell Jiay dypiallg
ollellg deub il dpaall drisills) &subillg
5j0g dloiwl depu bl Gl (Geaubll

alle

23l Gl | Jlocll jlo] ayls @

Aol ol et dl ge ol Gl pey
o8 209y dolaiwell dayalbisdl dasllg
olealg dygall Jlslg gyl jops Ll dilio
62lallg 0oLl Ggailly ogy Al a3l

Jlocdll alle 6 anuilpiw Ll

bl sglowll | wibllals e

bl dsljll Lol sglowll baip
clanllg Bl Lgaliny 1l islabilg
@Lil bl Josll adlbiy (sadl il

obuwill dotlwg

g0 | bl pgleg dwaigll auls @

Juall gl Lalle Gaoweidl ggll joy
w2igoll )36 yuiey aéeall paaillg . alell
2-03g wllsiall Jo e wiwbll o oopg

Glstwall o8yl Jgaillg il @bioll
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The pattern is used in brand advertising and packaging. It give s a feel the
brand wants to deliver to its audience usually by patterns, col ors, and lines.
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Tone of

There are things to consider when choosing the right font,

Also, we need to think about the print aspect s when choosing a font to
make sure it will be readable; this includes the colour, size and style. Most
importantly, we need to make sure that the tone of a font is right for the
brand. In this logo, the fonts have a sim ple and neat cut that emphasizes
luxury. English and Arabic fonts are similar in the tone.

YRR
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Hello, I'm:

Avenir

font for: title & Body text

Almaarefa University
Light

UM recognizes that a competent and The dedicated faculty is the
core of a high school quality educational programme. To this end,
UM facilitates the development of its faculty by providing an
environment that nurtures the individual efforts and professional
growth.

font for: Body text Avenir - Light

font for: title text. Avenir - Heavy

Almaarefa University

Light

UM recognizes that a competent and The dedicated faculty is the
core of a high school quality educational programme. To this end,
UM facilitates the development of its faculty by providing an
environment that nurtures the individual efforts and professional
growth.

Almaarefa University
Medium

UM recognizes that a competent and The dedicated faculty is the
core of a high school quality educational programme. To this end,
UM facilitates the development of its faculty by providing an
environment that nurtures the individual efforts and professional
growth.

font for: Body text Avenir - Medium

font for: title text. Avenir - Bold

Almaarefa University

Light

UM recognizes that a competent and The dedicated faculty is the
core of a high school quality educational programme. To this end,
UM facilitates the development of its faculty by providing an
environment that nurtures the individual efforts and professional
growth.
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Ll el s

DIN Next LT Arabic

font for: title & Body text

Light

d UI .I lowdoobdodg]
Uc Wl pebbegw
deldoumges
ITFEOTIVAQ- 1@#$ 7 A&*)(

| 'I Regular
d . " am I I R e T N N N W

WeWwPpPpbbeguw
dudoyuags
,,,,,,,,,,,,,,,,,,,,,,,,,,,, ITPEDIVAQ. |@#$ £ A&*)(

(T n I Bold
;CJJL: loadapdnigj
. . Wyt pPpbbeéw
() _|J M 5 ddJpamgs
s IFTPEDIVAS. |@H#SZLA&*)(
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TYPE HIERARCHY

Noor Arabic - Regular

LEADING

For legible body text that's
comfortable to read, a general
rule is that your leading value
should be greater than the font
size; from 1.25to 1.5 times

TRACKING

The space between letters in a
block of text. In CSS this is
defined with the letter-spacing

property

WIDOWS & ORPHANS

A single word at the end of a
column is a widow and if it's at
the top of a new column it's an
orphan. The y look bad and can
be hard to read.

QM dopoall
(>&ip doall

OiH ool

H3

L8} ddyeall
H4

BODY COPY

CAPTION

Al dbjmally

CcC
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Pattern

G
i3
5
E» gﬁi
G
%
=

Typography System
Primary English Typeface

H
o

32

il
=
&

Primary Arabic Typeface
Type Hierarchy
> Brand Icons

Blis
e

©)
a
B
-
)
%E
B

BRAND APPLICATIONS T
Employee ID o 0. 5] o o o .o 0 . °

Stationery ° ﬁ ‘%
Notebook

Folder Paper

&
kN
[
NS
B
D)

B

Certificates &K\ o@jD
Bags

Email Signature

— lconography is a form of writing which uses rep - resentational, pictorial
- Public Relations an ar etlng anagsjment . . . . . . o .
- Develapment and Dedgn: NaifAl Hari | I drawings, similarly to cuneiform and, to some extent, hieroglyphic writing.

- PR@um.edu.sa
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Employee No. // ID

Employee No. // ID- Einglish
BC//5.5.cm-9.5.cm

~

Lalasii) glazg 38)all dnal Bbool dyany) a8yl ALyl G0 ol @
gl o] e Jluaril Joli dBlingll ol 88 Jl>- 9 Ly sorben i |
.0112222222 i iler dy pull

Al i) olad of lraf (6 (o2 Algfuns ot dnalell o LS

® This is an official document of Almaarifa University
employees, and it is prohibited to be used by anyone
other than its owner. In the event of loss of the card, we
hope to contact the University’s H.R Department
T. 0112222222,

® The University is not responsible for any damage or loss of
this card.

920011909

www.um.edu.sa

/

o

,.JJ ddjcplldconln
ALMAAREFA UNIVERSITY

J-ac dSlby

dJaJl by o b
Naif Rashed AlHarbi

Jol cldly=> paao

Senior Graphic designer

Employee No.: #2026 Exp Date: Dec, 2025

\

/
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BRAND IDENTITY o

Logo Components letterhead // A4 X
Logo Variants |
letterhead // A4 - Einglish

Incorrect Usage BC//21.9.cm-29.1.cm Lorem ipsum dolor sit amet,

Minimum Size ; ‘ ‘
Lorem ipsum dolor sit amet, consectetuer adipiscing lit, sed diam nonummy nibh euismod tincidunt u(
LOgO Clearspace laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation
G |d o ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor in;

olaen ratio hendrent in vulputate velit esse molestie consequat, Vel illum dolore eu feugiat nulla facilisis at vero eros ec
Off|C|a| LOgO ?;:,:J,Zsan et iusto odio dignissim qui blandit praesent l‘uptatum zzril delenit augue duis dolore te feugait nuIIa

Colour Variations

Lorem ipsum dolor sit amet, consectetuer adlplscmg elit, sed diam nonummy nibh euismod tincidunt ut:
Iaoreet dolore magna aliquam erat volutpat. Ut wnsi enim ad minim veniam, quis nostrud exerci tatloni

uIIamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum.
IDENTITY ELEMENTS

Lorem ipsum dolor sit amet, consectetuer adlplscmg elit, sed diam nonummy nibh euismod tincidunt ut
Pattern Iaoreet dolore magna aliquam erat volutpat. Ut wisi enlm ad. ‘

Typography System §Ut wisi enim ad minim veniam
Primary English Typeface ‘

. . Lorem ipsum dolor sit amet, consectetuer adlplscmg elit, sed diam nonummy nibh euismod tincidunt u(
anary Al'abIC Typeface Iaoreet dolore magna aliquam erat volutpat. Ut WISI enim ad minim veniam, quis nostrud exerci tatlon}
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Logo Components Business Card // CR AbdulLatif Abdulaziz Al-Zamil

. Public Relations Specialist
Logo Variants

| U Business Card // CR - Einglish — ,.JJ
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E :afzamil@um.edu.sa ALMAAREFA UNIVERSITY
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BRAND IDENTITY
Graduation Certificates. // A4 - suggested -

Logo Components BC//21.9.cm-29.1.cm
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Golden ratio
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Officia og.o. Ministry of education p_loill §lig
Colour Variations Almaarfa University daenll donls
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Graduation Certificate
Pattern Almaarfa University hereby;, tajonll donly ol
Typogra phy System certiflesthatthestadent: - 0w R el w sedlinll gl
Primary English Typeface BINMOOSA, NAIF RASHED A N Lragn (u poli (g alll e il g eiyli
. . Sauai Nalionality, SSN:(1048/61/93; Y A i i
Primary Arabic Typeface e i HEAZT e 788y A Aol an i)
Type H]erarchy has besr awardad a Bachelor's degree in the Fisld of sl aada sl uia gugygl ol dsys vile Jes g
B di Anesthesia Technology (Full-Time) S i e .IELdﬁn e
=2 Selle trom the Applied Sciences in Riyadn bl g, agpllauls oo
SASCED-L (545) SASCED-P (123454789). .(123456788) sl jo) (545) Lgiund! jo)
with a Grade of "Excellent” With first Class hanours, gl capil dyijn po jline” ple padi
and G.P.4 (4,83 /5} [four paints & eighty three out of five). Jund o ggilnd g &6l g bldi gyl (8) o (4.83) (insl Jasog
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BRAND IDENTITY
Certificates. // A4 - Option "A”

Logo Components BC//21.9.cm-29.1.cm
Logo Variants

Incorrect Usage

Minimum Size

Logo Clearspace

Golden ratio

Official Logo dddde

Colour Variations

,.JJ ddycplldcnln
: ALMAAREFA UNIVERSITY

IDENTITY ELEMENTS

Patt oo o T e
e Certificate of Appreciation J=1aad dalaul
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BRAND IDENTITY

Bag // bag-32x15x42_cm_3
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Official Logo
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IDENTITY ELEMENTS ,-JJ dayenlldenly
ALMAAREFA UNIVERSITY
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